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Most vision loss cases could be more effectively treated or sometimes even prevented with early 
detection.1 But in many countries and regions, the number of ophthalmology practices is decreasing 
even as the needs increase, making regular eye check-ups harder to access for many of us. The ZEISS 
EyeCare Network links optical stores with ophthalmologists and thus creates access to eye care for 
consumers when visiting a participating optical store. This innovation helps ZEISS’ customers position 
themselves as trusted partners in lifelong vision care and eye health and even more importantly, gives 
every consumer the benefit of early detection of changes to their eye health.  

 

Another part in the ecosystem for lifelong eye and vision care 

“With the ZEISS EyeCare Network, we expand our offerings for customers to provide consumers with 
state-of-the-art services focused on clear vision and healthy eyes. It is our strategy to build an 
ecosystem with devices, apps, and platforms that enable safe, simple, and compliant services for 
lifelong eye care for all who need visual correction. We want to build bridges between vision care and 
ophthalmology. With this service, ZEISS helps eye care professionals and opticians position themselves 
as the preferred partners for consumers,” says Rolf Herrmann, Head of Business Partner Programs and 
EyeCare Network at ZEISS Vision Care.  

 

A safe, simple and compliant process 

The process is quite simple: The optical store remains the most accessible go-to place for consumers. 
Qualified opticians and eye care professionals explain the importance of preventive care and perform 
medical eye check-ups in their stores. They use certified devices, like ZEISS VISUREF 1000, which quickly 
gather the necessary data. This data will then be sent securely to licensed ophthalmologists through the 
ZEISS EyeCare Network platform, for formal medical evaluation. 

 

After the medical evaluation, consumers will receive their eye health reports via email or mail, using a 

 
1 Vision Atlas – The International Agency for the Prevention of Blindness; 75% of Vision Loss Is Preventable and Treatable, but 
Half of Canadians Don't Know It 

World Premiere for ZEISS EyeCare Network – 
for Clear Vision and Healthy Eyes 

Safe, simple, compliant medical eye check in the optical store 
  
▪ ZEISS EyeCare Network connects optometry and ophthalmology to 

help prevent eye diseases  

▪ Eye care services enhance the optical store's offerings, starting in 
Germany, Austria and Switzerland 

https://www.iapb.org/learn/vision-atlas/
https://www.newswire.ca/news-releases/75-of-vision-loss-is-preventable-and-treatable-but-half-of-canadians-don-t-know-it-811299710.html
https://www.newswire.ca/news-releases/75-of-vision-loss-is-preventable-and-treatable-but-half-of-canadians-don-t-know-it-811299710.html


Page 2 

 

 

 

traffic light system: Green for “No issues found”, Yellow for “See an ophthalmologist soon”, and Red: 
“Urgent consultation with an ophthalmologist needed”. “For consumers, all that matters is clear vision 
and good eye health, so when they are already in the store for a vision test or choosing new glasses, 
then why not also do a quick medical check-up for preventive purposes? That is a real value-add. And 
for our partners we make it as accessible as possible, for example, also with training and marketing 
support”, says Herrmann. “We are all used to preventive care and diagnostics for instance for our teeth, 
yet we take our eyes and our vision for granted, even as the risks are now increasing”, Herrmann 
continues.  

 

Focus on prevention 

The medical eye check-up aims to detect early changes in eye health. It helps identify diseases like 
diabetic retinopathy, age-related macular degeneration, and glaucoma. However, it is obviously not a 
substitute for a diagnosis or treatment by an ophthalmologist.2 “Preventive care is highly important for 
maintaining good vision and the ZEISS EyeCare Network makes it easy for consumers to take action 
regarding their eye health”, concludes Herrmann.  

 

The ZEISS EyeCare Network will be available to customers in Germany starting March 1, 2025 and in 
Austria, and Switzerland in the second half of 2025. In these markets ZEISS partners with Ocumeda, a 
leading eye care provider in Germany, to establish the network and workflows for participating ZEISS 
customers. Roll-out in other markets will follow.  

 

ZEISS and VISUREF are registered trademarks of Carl Zeiss AG or a ZEISS Group company.  
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2 It is also not recommended if there is an acute eye condition, if individuals are already under ophthalmological treatment, if 
they have a diagnosis of an eye disease, or if they are under 18 years old. 
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About ZEISS 

ZEISS is an internationally leading technology enterprise operating in the fields of optics and optoelectronics. In the previous  

fiscal year, the ZEISS Group generated annual revenue around 11 billion euros in its four segments Semiconductor Manufacturing 

Technology, Industrial Quality & Research, Medical Technology and Consumer Markets (30 September 2024). 

For its customers, ZEISS develops, produces and distributes highly innovative solutions for industrial metrology and quality 
assurance, microscopy solutions for the life sciences and materials research, and medical technology solutions for diagnostics 
and treatment in ophthalmology and microsurgery. The name ZEISS is also synonymous with the world's leading lithography 
optics, which are used by the chip industry to manufacture semiconductor components. There is global demand for trendsetting 
ZEISS brand products such as eyeglass lenses, camera lenses and binoculars. 

With a portfolio aligned with future growth areas like digitalization, healthcare and Smart Production and a strong brand, ZEISS 
is shaping the future of technology and constantly advancing the world of optics and related fields with its solutions. The 
company's significant, sustainable investments in research and development lay the foundation for the success and continued 
expansion of ZEISS' technology and market leadership. ZEISS invests 15 percent of its revenue in research and development – 
this high level of expenditure has a long tradition at ZEISS and is also an investment in the future. 

With over 46,000 employees, ZEISS is active globally in around 50 countries with more than 60 sales and service locations, 
around 40 research and development facilities, and 35 production facilities worldwide (30 September 2024). Founded in 1846 in 
Jena, the company is headquartered in Oberkochen, Germany. The Carl Zeiss Foundation, one of the largest foundations in 
Germany committed to the promotion of science, is the sole owner of the holding company, Carl Zeiss AG. 

Further information at www.zeiss.com  

 

ZEISS Vision Care 
ZEISS Vision Care is one of the world's leading manufacturers of eyeglass lenses and ophthalmic instruments. The unit is 
allocated to the Consumer Markets segment and develops and produces offerings for the entire eyeglass value chain that are 
distributed globally under the ZEISS brand. 

 

http://www.zeiss.com/

